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Presenter
Presentation Notes
 In general, marketing companies view social media as a way to reach customers, disseminate information, and connect brands with people. However, many platforms such as Facebook, Twitter, and SMS text messaging were originally created as fun, new ways for people to communicate with each other– either platonically, or romantically. This presentation will look at some of the ways current generations use these social media tools to flirt.
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Social Media Continuum

Presenter
Presentation Notes
There are two extremes on the social media continuum – at one end is a personal phone call. This is a private conversation between two people, with an element of human interaction. On the other end is public, online interactions such as Twitter. 
Consumers in their mid to late 20s began texting, instant messaging and e-mailing throughout high school and college and didn’t have Facebook or Twitter.
Consumers in their late teens and early twenties began using AOL Instant Messenger around age 10 or 11, and were texting, e-mailing and using Myspace in high school. They came onto Facebook in college, and are just now beginning to follow Twitter. 
Consumers in their teens and younger have been text messaging since the age of 10, and have skipped over AIM, e-mail and Myspace completely. Now they use Facebook for messaging and chatting with their friends, and they follow celebrities such as Miley Cyrus or the Jonas Brothers on Twitter.
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How is technology changing the way we communicate?

Sources: www.collegehumor.com

Presenter
Presentation Notes
 Technology has changed the way we communicate – often times, we become more immature and less coherent. Also, when we cannot gage the reactions of the person we are talking to, we can sometimes say the wrong thing. This is a real Facebook message sent by Jeremy to Leslie. I don’t know her reaction, but I’m willing to bet it was not favorable. 
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Stats and Trends

Sources: http://blog.nielsen.com, 
www.huffingtonpost.com, www2.mcdowellnews.com
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Presenter
Presentation Notes
These are a few statistics and trends: 

 50 % of 12 year olds have their own cell phone, and by the time they reach the age of 15, that number jumps to 84%. 
 The average American teen sends 10 text messages for every hour that they aren’t sleeping or in school, and spends 9 hours on Facebook every week.
 Every day, 300,000  new users sign up on Twitter. 

http://blog.nielsen.com/�
http://www.huffingtonpost.com/�
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Millennials

 Youngest  in teens, oldest just turning 30 

 Use technology for self expression

 Constantly connected

 Over 80% sleep with a cell phone by their bed

 75% have social network profiles 

Sources: http://www.msnbc.msn.com, 
http://today.msnb.msn.com, www.csulb.edu

Presenter
Presentation Notes
 This generation was the first to come of age in the Millennium era, and researchers are calling them “Millennials.” They aren’t necessarily good at repairing or tinkering with their technology, but they are attached to their cell phones, laptops, and MP3 players. They use them for self-expression and as a way to connect to their peer groups. 

http://www.msnbc.msn.com/id/14560871/�
http://www.msnbc.msn.com/id/14560871/�
http://today.msnb.msn.com/�


rtcrm proprietary and confidential 6

Flirting 2.0 - Early Stages

 Millennials are good at 
communicating with 
words, but not so good 
at picking up nonverbal 
cues

 Use Twitter, Facebook, 
etc. to strike up a 
conversation, but have 
trouble noticing if they’ve 
said the wrong thing

Sources: www.wsj.com, www.matthardwick.com

Presenter
Presentation Notes
 Because of the focus on conversing via text, some researchers argue that Millennials are losing their nonverbal-communication skills. This can sometimes lead to awkward situations, especially when two people don’t know each other very well. This Facebook exchange is an example of that. 
 Many avenues exist for digital flirting, but they can be complicated, and actions or words can carry hidden meanings. This presentation will take you through a few of these avenues. 

http://www.wsj.com/�
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Presenter
Presentation Notes
 Facebook is a social networking site where users can post pictures, send each other private messages, and post on each others’ public walls. There are many opportunities to connect with other people, and just as many ways to mess up.
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Facebook Flirting

Flirting begins with a friend request…

Sources: http://content.techrepublic.com, 
www.techcoquette.com

Profile browsing Wall posts
Status comments

Facebook chat
Private messaging

Presenter
Presentation Notes
Facebook Flirting Cycle: 

 Once you meet an interesting person, you can “friend” them on Facebook. 
 Then, you check their profile, see their likes and dislike, and what they’re interested in. You can also see their pictures and what they do for fun. --In the early stages, you can post wall posts and status comments that are casual and fun. Don’t make them too long, and don’t exchange any personal information in this way.
 If things progress positively, Facebook chat and private messages are more personal forms of communication that can be used to arrange meet ups, give out contact info, etc
 All this leads to the actual goal, which is spending time with the person in the real world, maybe on a date. 

http://content.techrepublic.com/�
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Facebook Flirting

 Poking is an 
online application 
that lets you get 
someone’s 
attention

 Facebook 
stalking…

Sources: http://www.techcoquette.com

Presenter
Presentation Notes
There are a few interesting trends on Facebook: 
 Poking is an application that lets you get someone’s attention. In grade school, you would pull on your crush’s pigtails or poke them. On Facebook, you can use advanced applications like SuperPoke, to high five someone, buy them a drink, or even throw a sheep at them. 
 Facebook stalking is an occupational hazard. You can admit to looking through someone’s pictures or status updates, but don’t pull contact info from Facebook or admit to knowing obscure and random facts about them unless they’ve told you already. 

http://www.allfacebook.com/2009/04/facebook-flirting/�
http://www.allfacebook.com/2009/04/facebook-flirting/�
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Presenter
Presentation Notes
 Foursquare is a location-based social networking app that lets you “check in” to restaurants, bars, etc. and post that information online via Twitter, text and Facebook. Foursquare also has a “who’s here” application, so you can see who else in your network is at the same location.
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Foursquare Flirting

Foursquare flirting has its benefits, but there are 
also pitfalls to be aware of…

Sources: http://www.techcoquette.com

Acknowledge that it’s 
an unusual approach

Use Foursquare to 
keep conversation 
moving

Cement the 
connection casually

Leave them an easy 
out

Do

Try to be mysterious 
with your information

Use your phone as a 
crutch

Assume a closeness 
that doesn’t exist (yet) 

Continue the 
conversation if the 
other person isn’t 
interested

Don’t

Presenter
Presentation Notes
 If you are at a location and notice someone attractive on Foursquare, there are benefits to striking up a conversation with them in the real world: Foursquare is a natural conversation starter, attracts social people, and lays the groundwork for exchanging contact information. However, there are a few dos and don’ts for Foursquare flirting. 

http://www.allfacebook.com/2009/04/facebook-flirting/�
http://www.allfacebook.com/2009/04/facebook-flirting/�
http://www.allfacebook.com/2009/04/facebook-flirting/�
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Presenter
Presentation Notes
 Twitter is a “micro blogging” site that lets users post updates, pictures, and links in a 140 characters or less. It also provides a platform to “twirt” – Twitter-flirt.
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 Twitter offers another opportunity to connect with a person 
of interest online 

However, it is a public medium
@ vs. DM@

 If you’re not careful, you could end up on this site

Sources: www.twitter.com/awkwardin140

Presenter
Presentation Notes
 To flirt on Twitter, you can pay attention to what someone is posting and what their interests are, then comment on those. However, Twitter is public, and depending on a person’s privacy settings, all of their followers or the entire “twitterverse” can read their tweets. It’s important to know the difference between a regular tweet, which anyone can read, and a Direct Message, which is private.
 It is also possible that your attempt will crash and burn publicly, and then you could end up on a site like @awkwardin140.
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 Sites like Flirt140 help connect people on Twitter 

 “Flitter” is a speed dating event created by a 
Canadian company

 Sample tweet: #129, you’re so fine, but #152, you’re hot too. Man 
oh man, what will #72 do?

Sources: www.sfgate.com, http://flirt140.com, 
www.lemondrop.com, www.reuters.com

Presenter
Presentation Notes
 Flirt 140 is a dating site where users tag themselves with adjectives and can search for singles in their area. 
 Flitter is a speed dating event created by a Canadian company where singles wear name tags with numbers, sit in the same room and “tweet” at each other from their iPhones or Blackberries. The tweets are projected onto a large screen, and users can Direct Message each other or even meet up for drinks afterwards. 

http://www.sfgate.com/�
http://flirt140.com/�
http://www.lemondrop.com/�
http://www.reuters.com/�
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Presenter
Presentation Notes
 Text messaging is a communication platform that allows you to send a brief, private message to another person’s cell phone.
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Text Message Flirting

 There are many benefits to text messaging
 Convenient
 Instant
 (Mostly) Private

 “Flirtexting” traps: 

“If you 
don’t want 

to date, 
abbreviate

Beware the 
booty text

Avoid TUI 

Know 
when to 
put down 
the phone

Sources: www.cnn.com

Presenter
Presentation Notes
 Text messaging has many benefits: it is convenient and you can text on the go, it is instant, and it is also relatively private. However, there are traps you can fall into when “flirtexting,” or flirting via text message: 

 Too many abbreviations, like “perf” for perfect or “brill” for brilliant, can come across as immature or even too girly. 
 Receiving a late-night text message invitation from a person could signify that they’re not interested in a serious emotional relationship.
 TUI = Texting under the influence. Sometimes the texts we send when we’ve had one drink too many can come back to haunt us. To avoid this, find a buddy who will take your phone away if necessary.
  At some point, texting back and forth becomes ridiculously drawn out and you just need to call the person. Text messaging should never be used for serious conversations, like the first “I love you” in a relationship.
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Sources: www.textsfromlastnight.com

• “Flirtexting” is not perfect, and there are always dangers you 
can fall into. 

Presenter
Presentation Notes
“Flirtexting” is not perfect, and there are always dangers you can fall into. 

 Text messages can always be passed along, and the more embarrassing ones can end up on sites like “Texts from Last Night.” 
 Sexting is a disturbing trend among teens, where they take suggestive photos and send them to a significant other via text message. “Sexts” are usually meant for just one person, but can be passed along and end up on Facebook or Twitter. They also can have lasting consequences; teens who send or forward these photos can face criminal charges for child pornography or obscenity.



Post-Flirting: What Happens Next?

Presenter
Presentation Notes
Some couples do navigate the waters of online flirting to establish real relationships in the actual world. And when this happens, a lot of times they’ll go back to social media to create a deeper connection or enhance these relationships.
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The couple that tweets together…

Sources: http://www.theglobeandmail.com/, 
http://twitter.com/@gremanda

Presenter
Presentation Notes
 For example, Greg Verdino and Amanda Gravel are a Long Island couple who call themselves “America’s Tweethearts”. They have a joint twitter account called @gremanda where they post updates on their life together, as you can see.


http://www.theglobeandmail.com/�
http://twitter.com/@gremanda�
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Sources: http://www.theglobeandmail.com/, 
www.mashable.com

When it goes too far…

Presenter
Presentation Notes
 Some couples take it a step further. They’re so dedicated to social media that they can never put it down. This couple took out their cell phones at the altar to update their Facebook status to “married.” 
 The groom also sent out these tweets and posted a video clip of the wedding to YouTube. 

http://www.theglobeandmail.com/�


When the Going Gets Tough, the Tough Get on Facebook

Presenter
Presentation Notes
 Unfortunately, in the real world, relationships don’t always go smoothly. And when things get ugly off-line, you can bet that this carries over into online communications
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Sources: www.lamebook.com, www.breakuptexts.com

Presenter
Presentation Notes
 Millennials are used to flirting and dating online, so it makes sense that they’ll find ways to end a relationship online also.

http://www.lamebook.com/�
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Sources: www.facebook.com, www.twitter.com, 
www.google.com

Online flirting done right!

Presenter
Presentation Notes
 However, whether you belong to the Millennial generation or not, there are lots of ways you can communicate appropriately online. 
 The ideal online interaction is casual, grammatically correct, and doesn’t reveal too much personal information. It also makes some kind of connection or reference to a real world meeting. 

http://www.facebook.com/�
http://www.twitter.com/�


Social media take aways

Presenter
Presentation Notes
 Unfortunately, in the real world, relationships don’t always go smoothly. And when things get ugly off-line, you can bet that this carries over into online communications
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Take-aways

 Millennial generation  is growing up with 
technology; they will become key customers

Brands will need to communicate with Millenials 
differently than previous generations

 Millenials value their privacy, but express have 
different standards

 Millenials value in-person connections, but build 
and manage these connections differently

Presenter
Presentation Notes
 RTCRM’s clients cater towards older age markets, but these Millennials will someday be the core target, so it’s important to understand how they communicate, and the standards they are used to.
 Millennials use public forums such as Facebook and Twitter for casual connections. 
 They do still value their privacy, but they express this by using their privacy settings and controls. For the most part, they trust sites to enforce these controls. 
 Most Millennials do recognize that you have to eventually take the flirting off-line if you want to develop a real relationship. 



Washington, DC New York
1055 Thomas Jefferson St., NW 285 Madison Avenue
Suite 200 3rd Floor
Washington, DC  20007 New York, NY  10017
202 625 2111 212 210 3631


	Making your Move in the Digital Age
	Social Media Continuum
	How is technology changing the way we communicate?
	Stats and Trends
	Millennials
	Flirting 2.0 - Early Stages
	Slide Number 7
	Facebook Flirting
	Facebook Flirting
	Slide Number 10
	Foursquare Flirting
	Slide Number 12
	Slide Number 13
	Slide Number 14
	Slide Number 15
	Text Message Flirting
	Slide Number 17
	Post-Flirting: What Happens Next?
	The couple that tweets together…
	When it goes too far…
	When the Going Gets Tough, the Tough Get on Facebook
	Slide Number 22
	Online flirting done right!
	Social media take aways
	Take-aways
	     Washington, DC			New York				
	1055 Thomas Jefferson St., NW		285 Madison Avenue			
	Suite 200				3rd Floor					
	Washington, DC  20007			New York, NY  10017			
	202 625 2111			212 210 3631	 

